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66We have opened up new markets g9

Symphony, an Indian multinational company with presence in over 60 countries is the world'’s largest
manufacturer of air coolers. From inventions to innovations, energy responsibility to environment
stewardship, Symphony is a market leader which has been cooling customers for generations. The interview
indicates the growth drivers that will take the company back to its pre-pandemic growth level

How is the business (demand) outlook for has been majorly aftected but by the summer of 2021 we will be
2021? back to the pre-pandemic levels at the very least.

All the current indicators point to a strong demand outlook )

possibly due to pent-up demand from previous summer asthe ~ \What are Symphony’s growth drivers?

operations were affected due to the pandemic, overall optimism = We have multiple growth drivers; our new growth driver is

in the consumer market and the early onset of summer. All industrial and commercial air coolers. And export isalso a
told, overall, 2021 looks to be very promising year ahead. primary growth driver. We have opened up new markets,

. . especially in Australia, USA and Brazil where we are seeing
Is your business back to the pre-pandemic major growth over the past few years. The third factor is the
levels? inter-domestic market where the new products introduced by
In our case, being a seasonal products-based business, our us have been received very well and are proving to be growth
business will be back to the pre-pandemic levels by next drivers.

summer i.e. the summer 2021. The current financial year 2020 X N
What steps are being taken to increase your
market share?

We will keep adding new models in new segments in the

We Wi" keep adding new inter-domestic market. . .
models in new Segments N fenc? ow i k impacting vour prontabiity?

Regarding the consumption trend, there is greater optimism

the i nte r-dom estic m arket' and propensity to buy consumer products which will give an

overall boost to our sales and in turn our profitability. ic|
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