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/  Safe Harbor Statement

This presentation contains forward-looking statements which

A cool world may be identified by their use of words like ‘plans,”

on the inside, ‘expects,” ‘will,” “anticipates,” “believes,” ‘intends,” “projects,”
“estimates” or other  wor f similar meaning. All

a greener estimates” or othe ords of similar meaning
statements that address expectations or projections about

world the future, including, but not limited to, statements about

the strategy for growth, product development, market
position, expenditures, and financial results, are forward-
looking statements. Forward-looking statements are based
on certain assumptions and expectations of future events.
The companies referred to in this presentation cannot
guarantee that these assumptions and expectations are
accurate or will be realized. The actual results, performance
or achievements, could thus differ materially from those
projected in any such forward-looking statements. These
companies assume no responsibility to publicly amend,
modify or revise any forward-looking statements, on the
basis of any subsequent development, information or event, ,/
or otherwise. A
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Symphony — A Pioneer of Evaporative Air Cooling Wmpheny

Thinking of Tomorrow

Complementing Global Capabilities

s R&D and design

% Sales & marketing

+ Value engineering & cost optimization

Portfolio: Global brands;
Wide range of products

Global Supply Chain

% Operating efficiency
% Economies of scale
s Agility

Segments: Residential-
Commercial-Industrial
spaces

Reach
% Direct presence in 4 continents

Objective: 27° C world % Selling across 60+ countries

Sympheny

Thinking of Tomorrow
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Wide Portfolio of Global Brands ‘Sympheny

Thinking of Tomorrow

Wmpheny

Thinking of Tomorrow

NMaster Cool Arctic Circle. (#)Travel Aire

by Symphony by Symphony
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Breathing Life Into Your Building




Household Cooler in India: A long runway (1/2) - Sympheny

Cooling Pyramid (HH in %)

Air
Conditioner - 8%

0
COO‘ /0
P o

Electric
Fan

Thinking of Tomorrow

Air Cooler Penetration (HH in %) Indian Air Cooler Market

m Organized mUnorganized
9,000 Cr.
Urban HHHE 2504
¥ 5,400 Cr.

Rural

(60%)

¥4,500Cr.

¥ 2,925 Cr.
(65%)
% 3,600 Cr.
(40%)

¥ 1,575 Cr.
(35%)

2023 Next 5-7 Years

Source: Company estimates




Household Cooler in India: A long runway (2/2)

Thinking of Tomorrow

Heatwaves battering India Rapid Urbanisation

174 190
150
100 37%

35%
33% I

2013 2016 2019 2022 2015 2020 2025[E] 2030[E] 2035[E]
Source: The UN Habitat’s World Cities Report 2022

India the first place in the world to experience N _
heat waves crossing survivability limit Rising middle class households

Share of lost 2050 63%

working hours’
%

43%
40%

Avg. number of

heatwave days

% of population

residing in urban
area
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14% l
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Middle-class HH
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Source: Report on “Rising Temperature across India Source: People Research on India’s Consumer Economy
[Mckinsey (2020)]




| keep cool,
|l am a cooler!

® &

e

®
A
Sympheny
Thinking of Tomorrow

Innovative Products
Portfolio



World’s 1st air cooler with BLDC Technology ST

Thinking of Tomorrow

> Symphony BLDC
Technology Air Coolers
for you to enjoy powerful cooling

INTRODUCING with massive savings

World’s 1st air cooler with o

N
QO -L 4“"
Less Power o
Consumption* £ 03
zooogvlngs i
R -,
‘;‘- il‘ ; “.h [

peryear | e

TECHNOLOGY

UpTo Level e+« Full

Speed “** Function
Night Sleep Mode* Options Remote




Movicool Range Smpheny

Thinking of Tomorrow

You are PLANTING
45* TREES per year
with this air cooler!

o

Enjoy The Cool Air
With More Savings Now.

Powerful 20m* air throw, sympheny
consumes 215 watt* ety o fmsom

(Large Room)

wn

HOT : e ‘ Low Noise
AR IN ' . . 411 Blower

e

Water Tank
with Alarm

COLD ! i Low Energy

AIR OUT :Uf‘SU”‘!‘UUO’

N

Remote

Control

(LLRRRLLE CARCLAVR (LAARRRYALRRRRRUHT SRRSO (ALY

o




India’s First Double Decker Air Cooler

Thinki;wg of Tomorrow

3 side i-pure Cool flow
Honeycomb technology dispenser for
cooling pads better cooling




Tower Fan Range Sympheny
(Beyond Seasonal Cooling)

S
STy

i
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; g
Touchscreen | .‘.l 45°
Control Panel | t’ Swivel

_________________________________________________________________

Full-Function
Remote

Bladeless
Technology

________________________________________________________________
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India’s First Kitchen Cooling Fan Range Sympheny
(Beyond Seasonal Cooling)

W|th Duet-i, you can have both' ‘

Itc ly ‘while kee| eeping the flame inta ct. 4

Duet i




Personal Cooling Fan Range Sympheny
(Beyond Seasonal Cooling)

8 Hours
@ Running on 10,000 mAh
powerbank

CType

US8 cable (included)
5w

Low Power
Consumption

Only 700 Gms

Kahi bhi kabhi bhi

Feather touch
panel for
ease of use

Product Dimensions: 15 x 15 x 22 cm|

_#

Duet Mini Buddy
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" M New Age Platforms
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Global E-Commerce And D2C Strategy SR

Thinking of Tomorrow

\.@,

Platform People Partnership

@\ Seamless UI/UX on @ Focused team driving

./ Company’s websites for global e-Commerce and
D2C in India, USA, D2C initiatives
Australia, and Mexico

743\ Omni channel approach
@ pp

@

7 Smart 3PL services for
@ efficient & prompt D2C

748\ Direct engagement with shipment
@ global e-Commerce

giant for India, USA,

Australia, Mexico and @ Integration of SAP with
\{~/ the world class supply

chain software

UK




S\mpheny
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Enjoy the symphony of
fresh breeze

in every corner with

Innovative Marketing
Strategies

#KalKiSoch




“India Ka No. 1 Cooler Symphony!” Campaign ‘Simphcay

Thinking of Tomorrow
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Thandi Thandi Rimjhim Feeling Shopkeeper



https://youtu.be/VSo1J6A0Z0s
https://youtu.be/JpDxsCLxV-U

“India Ka No. 1 Cooler Symphony!” Campaign ‘Simphcny

Thinking of Tomorrow

Th

Symphony! N Sustainable.
. (R Cost-effective.
Energy-efficient.

= A\ heny ®
India ka No. 1 cooler Sympheny

R 4 \

India Ka No.1 cooler
Symphony!*

1

Thandi Thandi mpheny

Rimjhim Feeling




‘Kal Ki Soch’ towards sustainable living ‘Simphicny

Thinking of Tomorrow

Sustainability digital campaign in collaboration with
renowned poet and filmmaker — Vineet KKN ‘Panchhi’

n:'.

At Cooler

Kal ?c' Cotha .

R

Mea Yol Tk

Synergies between the use of air
coolers and the conservation of treeSgm

—~

=
\ '
‘ A Kal .Qé Gockh

kzuyrdur
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https://youtu.be/kP0IEpW1-5c
https://youtu.be/p4Ci05gOmRg
https://youtu.be/S9gIhSgqF2Q
https://youtu.be/qAgJ3kqLb00

Al based Personalized Campaigns Wmpheny

Thinking of Tomorrow



https://youtu.be/nmFYdq2xuOU

ing of Tomorrow

ing of Tomorrow

|  Large Space Vent
~.. Cooling (LSV)

From cooling large spaces = el
to cooling the planet

Shaping a better

tomorrow, today.



A Call for Democratizing The Comfort Nmpheny

Thinking of Tomorrow

Higher temperature negatively affects both productivity and Productivity at above
accuracy of work z 7°C
25N | | temperature
Increasing the level of thermal comfort: Up to 12% improvement
in workers’ productivity
faefaferiomfaesTa:

Recommends an increased ventilation rate, preferably without
recirculation of the air

ISHRAE Recommends a constant flow of fresh air, preferably without
- recirculation of the air




LSV: Air-Cooling + Ventilation ‘§ympheny

Thinking of Tomorrow

MILLION+
TARGET SITES

Reasons B () mm ) — ———

. . | gy M | !
why our LSV solutions at just W ~ than HVAC | A :
are a smart investment (2 persq. ft.  Systerms i w i
foryourworkplace ~ EESREERS——— Ea— i |

| ; . Educational !

Provides 4 Features E Factories Warehouses Institutes !
ROl in just . aleakproof O ] i
7 months ") ' design i i
5 Q| A TN

aml BE W

Offersaquickand ~ f¢ ! Restaurants  Hospitals Religious
easy installation ! Places i
process @ ! i
#K&lKlSOCh *Under ideal test conditions i and many more... i
e —— 1




LSV Gaining Momentum (~ 10% of Revenue)  ‘Smphcay;

Thinking of Tomorrow
h Designing &
Manufacturing in India
®
'/
*
7@2 ’ Acceleration of product
RS
PR launches

Improved channel and
customer awareness

I
\ ¥
W
i\
i
)

Hi

Indigenisation of most
components

N
.‘
| NN
=§
\

www.symphonyventicool.com



http://www.symphonyventicool.com/

Media Campaign Sympheny

Thinking of Tomorrow



https://www.youtube.com/watch?v=NrxJXpSppUM

Beyond Cooling Campaign

kr;':g oifr Tomorrow

. Our/Large Space Venti-Cooling Solutions
Symphony Large Space Venti-Cooling Solutions: keepyou cool and the planet too.
Helping workplaces get cooler and . G

the planet more sustainable.

Each unit emits less carbon which is '
equivalent to planting 42 trees' per year,

Cools your workspace 90% more === [ 2
for just 32 per energy-efficient - . ~
square foot than HVACs '

Sustainable and

Provides RO Each unit is equivalent to
leak-proof design

In just 7 months planting 42 trees per year

(F ollow us to know mnrn)




Global Clientele S\lmnh@n\f
M v &

HONDA

NG sz M ©  onERO

OFIN YOUR WORLD Marico LARSEN & TOUBRO
Cestoly appt 1m:i; . eI Bisleri @YAMAHA
JBVE® g Qree  Nests
DELHIVERY it b EL%ket = )BIRYANI  Flipkart g EIE'.’:“‘P?%E.EE’?!

& many more...

31



Thinking of Tomorrow

Make your choices wiser
. & living healthier.

Buying a Symphony Air Cooler
is equivalent to planting

14 trees’ per year!

Driving Towards
ESG Leadership




Driving Sustainability Through Environment Stewardship ‘Simpi=ny

Thinking of Tomorrow

WHEN YOU BUY OUR AIR COOLER,
YOU SOW THE SEEDS FOR

A GREENER TOMORROW.

Each Symphony Air Cooler
= Planting 14 trees* per year s 4

“Climate Positive” Company
(scope 1)

25 Mn+

coolers sold

132 Mn+

1.9 bn+

equivalent trees planted till date

Source: Company Data




Making A Social Impact

Healthcare

Traditional Art

CSR
(Beyond
“Cheque
Writing”)

Social Equity

Education

Hunger, Poverty
& Malnutritions

Rated high by

employees

v Thinking o} :roimio;ro;/

Driven by ethics, dedication

and cause
‘04,
PEOPLE 01 TheBiggest

Asset

Fostering creativity, teamwork,
meritocracy, learning and leadership




Corporate Governance (Beyond Compliances)

3%

3%

3t
3%
3t
3%

Principles of integrity, transparency and commitment to values

Responsible business action and ethical conduct

100% Independent Directors in Audit and NRC committees

Robust mechanism for regulatory and taxation compliances

Continuous monitoring and updation of internal systems, controls and processes

Disciplined goal setting and performance measurement mechanism

Thinking of Tomorrow
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Make a p smart

70k

today
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S\ympheny

Thinking of Tomorrow

Performance Highlights: Consol. & Standalone

Financials E- Consol i- Standalone
(Z Cr) :"('?;1';;'2:':’“;;5;“':*'é;‘;;‘z'i':r“;;é;“' Highest ever quarterly India domestic revenue
--------------------- e e e el [ Ol e ey
Revenue {332 ¢ 1156 | 251 | 796 = Fuelled by a searing summer with “above normal” temperatures
i i i i Cashing in on India’s scorching summer in Q1 FY25
U GIERgE () i 8% ] (-3%) L % i -10%)  egITDA margin improved on YoY basis due to:
""""""""""" FTTTTTTTT T T e Tactical pricing
Gross Margin i 48.5% i 48.0% i 48.4% i 49.0% = Value engineering
i i i i = Softening of input costs
YoY change (bps) i  +720 1 +420; (-50):  +110 = |mproved performance of subsidiaries
--------------------- bommmmmsopesossoo-mboooooooocheeooo-ooo- . wo Streamlining operation, leading to improved efficiency
EBITDA* | 18.2% | 14.7% | 25.3% | 20.2%
S alveres (s i +1.060 i +310 i +530 i +20 LSV: Robust performance and growth
PAT i 14.5% i 12.8% i 18.5% i 19.2% Dividend Payout for FY24 : ¥ 89.64 Cr. (61% of Consol. PAT)
i | i i = Proposed Final Dividend : ¥ 8 per share (FV: ¥ 2/-)
YoY change (bps) i +930 i +310 i +60 i +60 = Interim Dividends : T 5 per share (FV: T 2/-)

o ——

*Excluding exceptional items

R 3T



S\ympheny

Thinking of Tomorrow

Performance Highlights: Overseas Subsidiaries

Ty H CT, Australia:
(CT + IMPCO + GSK + Brazil) 1 | ! _ _
(Z Cr.) i Q4FY24 . FY24 = Demand headwind persists
"""""""""""""""""" f-mmsmttsfoot m o Cost rationalization  driving  improvement in EBITDA
Revenue i 111 i 433 starting Q3 FY24
] i = EBITDA loss narrowed, despite lower sale
Previous Year i 97 i 385
IMPCO, Mexico:
YoYchange (%) |  +15% i  +13% . Highest ever FY24 and Q4 revenue
"""""""""""""""""" 1TTTTTTTTTTTTTTTTTTTTTTT m - Summer season: A strong tailwind
EBITDA* P 11% 1 2.6% = Robust air coolers and heaters sale
Previous Year i (-23.4%) | (-9.1%) Symphony, Brazil:
i | = Highest ever FY24 and Q4 revenue
Vg il o) {24301 *LL0 . symmer season: A strong tailwind
""""""""""""""""""""" Vo= Expansion of network distribution
PAT b1T% L -2.7%
Previous Yeari (-26.5%) i (-11.6%) GSK, China: .
i | = Steady performance continues
Vo G (o) i +2.480 i +890 » Highest Ever Annual EBITDA (% 5 cr.) and PAT (% 0.4 Cr.)

*Excluding exceptional items

e — 30



Consol. (Q4FY24): Financials ‘Sympheny:

Thinking of Tomorrow

A/ VY YoY change
Margin %(1 / \ YoY change)

Revenue from Gross Margin
Operations 161
332
A8% =

48.5%(MN720 bps)

___________________________________________________________________________________________________________

EBITDA PAT
A 158% A 200%
18.29%(AM1,060 bps) 14.59%(\930 bps)

e —— 3O



Consol. (FY24): Financial (Z Cr.) Nmpheny

Thinking of Tomorrow

A/ VY YoY change
Margin %(1 /¥ YoY change)

Revenue from Gross Margin EBITDA* PAT
Operations
1,156 ¢ 555 | 170 = 148
V¥ (-3%) E A% E A 24% E A 28%

48.0%(N420 bps) 14.7%(N310 bps) 12.8%(MN310 bps)

Monthly Avg. Return on Capital Return on Net
Capital Employed ! Employed Worth
(of Core Business) (of Core Business)
302 | 50% @ 18%
E E N470 bps

*Excluding exceptional item of X 2.46 cr. provided by IMPCO, Mexico for doubtful debts
N AO



Thir;king of Tomo;row

Consol. (FY24): EBITDA Margin Movement

0.9%
4.2% I s
0.1% 08% I %

-1.1%
11.6%
EBITDA Gross Employee A&P Freight & Rent, EBITDA*
(FY23) Margin Benefits Forwarding Travel & Other Exp. (FY24)

*Excluding exceptional items

B A1



Standalone (Q4FY24): Financials ‘Sympheny

Thinking of Tomorrow

A/ VY YoY change
Margin %(1 / \ YoY change)

Revenue from Gross Margin

25.3%(MN530 bps) 18.5%(MN60 bps)

Operations 121
25 1 A 4%
A5% 48.4% (50 bps)
EBITDA* PAT
63 46
A33% A9

*Excluding exceptional item of X 7.73 cr. towards pro_vision for expected credit loss on loan to GSK, China

R A2



Standalone (FY24): Financials (Z Cr.) Sympheny

Thinking of Tomorrow

A/ V¥V YoY change
Margin %(1 /¥ YoY change)

Revenue from Gross Margin EBITDA* PAT
Operations
Vv (-10%) v (-8%) v (-9%) v (-7%)
' 49.0%(N110 bps) 20.2%("N20 bps) 19.2%(\60 bps)
Monthly Avg. Return on Capital Return on Net Treasury”
Capital Employed i Employed i Worth

(of Core Business) (of Core Business)

44 362%  18% 395

1
/80 b ps i AExcl. loans/investments in subsidiaries
1

*Excluding exceptional item of X 7.73 cr. towards provision for expected credit loss on loan to GSK, China

R A3



Standalone (FY24): EBITDA Margin Movement

Thinking o} :roimio;ro;/

1.1% 0.8%
]
20.0% ] _0 ] -0.4% . 20.2%
-0.7% -0.6%
EBITDA Gross Employee A&P Freight & Rent, EBITDA*
(FY23) Margin Benefits Forwarding Travel & Other Exp. (FY24)

*Excluding exceptional items

e ]




Subsidiaries (FY24): Financials (Z Cr.) [1/2] ~SimBREY

Thinking of Tomorrow

A/ VY YoY change
Margin %(1 /N YoY change)

Revenue from EBITDA PAT
Operations
CT- s s
. 185 = (-23) = (-25)
Australia ¥ (-18%) vis (-43) vis (-43)
' (-12.2%) (1680 bps) (-13.3%)(MN560 bps)
Revenue from EBITDA* PAT
Operations
IMPCO- 178 | 27 11
MeXI CO E A51% E A223% E A 454%
: | 15.1%(1N810 bps) E 6.3%(1MN460 bps)

*Excluding exceptional item of X 2.46 cr. provided by IMPCO, Mexico for doubtful debts
B AS



Subsidiaries (FY24): Financials (Z Cr.) [2/2] SmBRAY

Thinking of Tomorrow

A/ VY YoY change
Margin %(1 /N YoY change)

Revenue from EBITDA PAT
Operations
K- | | |
GS ; 44 ; 5 | 0.4
Ch InNa E A 36% v/s (-0.1) v/s (-3.5)
i I 10.3%(AM1,050 bps) E 0.9%(MN1,160 bps)
Revenue from EBITDA PAT
Operations
Symphony -1 26 3 1
Brazil A178% Vis (0.4) Vis (:0.7)
: | 9.7%(MN1,430 bps) 4.7%(N1,220 bps)

N A6



Outlook Nmpheny
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India Summer 2024:

= A scorching heatwave grips all of India, with prolonged heatwaves backing the southern,

eastern, central, western and northern regions """"'"YI.‘

» Sizzling summer heating up Symphony air cooler sales across geographies and channels

“Numero Uno” in the air cooler industry:
» [nnovative value-added products ahead of competition
= Continuous thrust on semi-urban and rural markets

= Growth through alternate sales channels

Long term structural drivers in domestic and overseas markets:
» |ntensified heatwave and climate change

= Strong tailwinds for air coolers

Leveraging complementary strengths of international business:

» Qutsourced manufacturing to India and China (Shift from CT and IMPCO)

= Cross Research & Development, Sales, and Marketing




S\ympheny

Thinking of Tomorrow

Business transformation at CT, Australia

[A] Initiatives already implemented /in advanced stage:

Substantial = Pre-Acquisition :~ A$ 14 million (viz. 77 cr. p.a.)
rationalization = FY24 : ~ A$ 9 million (viz. ¥49 cr. p.a.)
of CODB » FY25onwards :~A$ 7 million (viz. ¥ 38 cr. p.a. - estimated)
Substantial Gross margin expansion since Q3 FY24 (Q4 FY24: 40.4% v/s -7.8% YoY; Q3 FY24: 40.0% v/s 27.9% YoY;

H2 FY24: 40.2% v/s 11.0% YoY) driven by

rat|onaI|zat|_0n 0 = Revamped products portfolio and their sourcing mix
of gross margin (%) = Calibrated price hikes

[B] Initiatives implementation by Q2 FY25:

In-house business Transition under process curreqtly _
O B SE FEEE * In-house manufacturing to be discontinued completely by Q2 FY25
. v Portable Air coolers from India
business model v" Rest all other products from China

Products ready to launch: Portable Air Coolers, Electric Panel Heaters, Electric Outdoor Strip Heaters,

t . Portable ACs
Celizfelliss » Products to launch in FY25: Electric Fireplaces, Electric Convector Heaters, Electric Oil Filled Heaters

Revamping product

» Leveraging relationship with builders for new product categories
Leveraging = Partnering with large retailers (e.g. Bunnings, Harvey Norman etc.) and gaining access to their vast

distribution channel customer base
= Tapping new geographies in the local market for new product categories

48
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Reward Policy




Consistent Payout to Shareholders

Shareholders’ Reward Policy Shareholders’ Payout History

™ IN

Thinking of Tomorrow

Payout
(% of PAT)

At Least

60%

69% 99%
(3 937 cr.) (% 665 cr.) (% 436 cr.)

r\/ Dividend, Special
L 4 Dividend and
buyback

(Upgraded and effective from February 08, 2023) (% of Consolidated PAT)
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Shareholding
Pattern



13.02% No.

HDFC Mutual Fund

-— ]

3.32%

Axis Mutual Fund
UTI Mutual Fund

10.27% ICICI Mutual Fund

o b~ W N

i Franklin Templeton Mutual Fund

73.39%

Vanguard Emerging Market Stock Index Fund

= Promoter = Dlls = EPIs = Public* Vanguard Total International Stock Index Fund

*Includes “Managing Director & Family” holding 1.67%




Glossary Nmpheny
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CT, Australia Climate Technologies, Australia

ompo e e
crosswugngy worreemetomapersios
e —————
D Earmings Before Interest, Tax, Depreciation and Amortizaton

(Excludes other income, Exceptional ltems and Foreign Exchange Loss)

Return on Capital Employed (ROCE) (%)
(of Core Business)




Thinki;wg of Tomorrow

-
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Embrace Carbon-neutral

Cooling that saves both
money and the planet.

Save Today,
Shape Your Tomorrow.

T

Arctic Gircle | Ki | EBONAIRE | Duwrango | @TravelAire

|Mostef Cool.
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