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Smpheny
Safe Harbor Statement

Thinking of Tomorrow

This presentation contains forward-looking statements which may be identified
by their use of words like i pl amesx pme@wisih don i ciNnpatl ¢ v
NI nt emplisgjo@e s $ ] ooa tothkes 0 words of similar meaning. All
statements that address expectations or projections about the future, including,
but not limited to, statements about the strategy for growth, product
development, market position, expenditures, and financial results, are forward-
looking statements. Forward-looking statements are based on certain
assumptions and expectations of future events. The companies referred to In
this presentation cannot guarantee that these assumptions and expectations
are accurate or will be realized. The actual results, performance or
achievements, could thus differ materially from those projected in any such
forward-looking statements. These companies assume no responsibility to
publicly amend, modify or revise any forward-looking statements, on the basis
of any subsequent development, information or event, or otherwise.
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Symphony
(A Pioneer of
Evaporative Alr
Cooling)
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Symphonyos Journey: Pivotal M s'f

of To

Accelerating focus on

Expanded into water year-round relevance

Symphony heaters, air conditioners, Acquired Climate and revenue resilience
incorporated in washing machines, and Acquired IMPCO, Technologies, through round -the-year
Ahmedabad, India other consumer durables Mexico Australia (CT) products

2021 -
Present

L~
) "4

1995 -
1988 A 5000

Listed on Indian Failure and Revival: A Acquired GSK, Established

Stock Exchange Strategic Pivot turning China Symphony
fortunes Climatizadores

Ltda., Brazil




Strategic footprint acoss India,
China, Brazil, Australia,
and Mexico

Trailblazer with an unparalleled
innovation and category
leadership

Global footprint spanning
60+ countries and
10 top brands

Asset -Light, Capital -Light
model delivering scalable,
high -margin growth

Proven scale with
~ 30 million
units sold worldwide

Global CoEs with
local extension

Consumer -centric branding
ensuring lasting market
resonance

Agile supply chain ensuring
speed, resilience, and cost
competitiveness

Thinking of Tomorrow

Customer -first service model
powering loyalty and
lifetime value

Brand of Choice with
enduring
equity and recall

Multiple growth platforms
poised to seize
emerging opportunities

Workplace of choice, driving a
culture of innovation and
excellence
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Symphony Leads a Symphony of Global Brands

Thinking of Tomorrow

Master Cool Arctic Circle. @ TravelAire

by Symphony by Symphony

EBONAIRE

The leaders in heating and cooling D WW

Ppapanco A AIRAZONA —H |

Breathing Life Into Your Building
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| keep cool,
|l am a cooler!

Symphony Air Coolers
(Market Leadership
Through Innovation)
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India Air Cooler Market: Snapshot

N,
TAM Market Organized Key Segments Not  Drivers Accelerating
(At primary level) Composition Market Share Reported* Shift To Organized
Market
- 5, 000 CZ& symphony (Market Leader) ~ 35% A Rural & semi-urban A Consumers increasingly
A Key national players A Institutional favoring opl astic
(Retails Sales > 100 cr.) A D2C A Economy formalization
A Other national players A E-Commerce A Rising income level &
A Regional players A Quick Commerce aspiration
A Rest of Market A Evolving distribution
landscape

* In market research reports o]



Household Cooler in India: A Long Runway for Growth

\®
1/2]

Thinking of Tomorrow

Cooling Pyramid (HH in %)

Air Cooler Penetration (HH in %)

Air
- Q0
Conditioner 8- 9% .
Urban HHHE 2504

O
Alr 19%
Cooler,
P 9
Electric
Fan 90%+ =

Rural 16%

P 0

Indian Air Cooler Market

® Organized m Unorganized

10, 000

6,000 Cr.
(60%)

3,250 Cr.
(65%)

1,750 Cr.
(35%)

2025 Next 5-7 Years

Source: Company estimates
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Household Cooler in India: A Long Runway for Growth [2/2] ™ niing of romorron

Heatwaves battering India Rapid Urbanisation

: 190 200 = 43%
= 174 £
g 150 8a 40%
ISl c©
55 100 ol 37%
= 25 35%
c
S < 33%
: * B
2013 2016 2019 2022 2024 2015 2020 2025 2030[E] 2035[E]
Source: EnviStats India 2025, MoSPI Sour ce: The UN Habitatodos World Citie
India the first place in the world to experience . :
heat waves crossing survivability limit Rising middle class households

are ot io 0
vsv:rkingfl!noztrs’ 2 O 5 O 63 &
a S

<5 oy

6-10 ﬁ
W 1-15 2 31%
B 6-20 g
W 21-25 S 14%
B 26-30 i
M 31-35 -
B 36-40 \ . .
W >40 2004-05 2021-22 2046-47[E]

Source: Report on NARising TempsSbatdee ®Peopse Rediearch on I ndiads

[McKinsey (2020)]
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Symphony: Pioneering Air Cooler Innovation

SNmpheny
[ 1/ 2] ‘Thinkinlg]of Tomorrc:fl

Wor | dos f iTowertFormat Wor | dos F i Tosh Range
Plastic Body Air Cooler Wall-Mounted with 4 -side
Air Cooler Air Cooler removable
pads and

double blower

| ndi adbs Filrmdi adbs F
Double Decker BLDC Air
Air Cooler Cooler

12
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Symphony: Pioneering Air Cooler Innovation [212] 5 niins of romorron

_____ ..‘ Mosquito Repellent %

@
-—-@® 6 Digital Touchscreen b

o

E Remote Control 1 o------

ﬂ Power Saver 7 @---:
Technology

]

[

I-Pure Technology i :
Multistage Air 3 @---!

,»
D
..
*¥ Purification System

: '»

-——Q 7 Gesture Control and

Voice Assist !

r
I
I
--------T--------
\@"
' 4 \

i
-------+-------
I
I
|

Cool Flow Dispenser 1

Humidity Control ‘.
Distribution System

CEE T ® 8  Uniform Water

at




. . . S\ mpheny
Symphony Air Coolers: Powering Every Cooling Need [1/2]

Air Force Silenzo Maxwind

(A force to reckon with T propelling the move (The benchmark for silent cooling in India) (Unleashing powerful, expansive airflow)
from metal to plastic air coolers)
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Symphony Air Coolers: Powering Every Cooling Need [2/2]

"~
|
Diet Sumo Movicool
(Sleek and Trendy tower air cooler) (Desert cooling powerhouse) (Large space cooling expert)

& many mor.g



Innovate, Engage, Lead: Marketing That Moves Markets

mnking or romorrow

Animated Mascot Mobile Air -Cooled Bus Stop

(2017)

Al Customized Celeb Video
(2023)

(2019)

(2021)

ki Rimjhim Cooling.

Owning The Unique Air
Feeling (2024)

I Cooling

16



Accelerating Omnichannel Journey with Strategic Focus

General Trade

Extensive network of

distributors, dealers,

and retailers ensuring
deep market
penetration

Large Format
Stores

Driving widespread
brand visibility and
customer accessibility

Regional Chain
Stores

Catering to
localized customer
preferences and
driving regional

Institutional
Sales
Catering to bulk

and specialized
demand segments

E-Commerce

Leading presence on
prominent e-Com
platforms, incl. Quick
Commerce for
expedited delivery

\>

Thinking of Tomorrow

Engaging customers
directly via owned
digital channels to build
brand loyalty

17



Smpheny

Symphony: Synonymous With The Air Cooler Category

GOOGLE RATING & o Market Leadership
REVIEWS AL By a significant margin over the #2 player

(Source: GfK Market Health Study 2025)

4.8 {34;123] Most preferred brand, strong brand equity &

top-of-mind recall
(Source: Kantar Brand Track Report 2025)

Brand Preference

FROM HIGHEST .10 HIGHEST SHARE
SHARE OF VOICEONTV... OF SEARCH ON GOOGLE!

‘_ Channel Partner Endorsement
Cooler Q
Symphony cooler

Most recommended brand by the channel partners
(Source: Symphony Mystery Retail Audit 2025)

DL.}

2 out of 3 customers ’ . :
Hhe s o * Pricing Premium
7 BRANDONTV WhenlsearCh'“g ter = Strong consumer loyalty with a premium
a cooler. e :
positioning, even in cluttered markets
(Source: Broadcast Audience (Source: GfK Market Health Study. In 95-120L category,
Research Council 2025) (Source: GoogleiAmmdg%) cs :Symphonycommands~10% premium over #2 competitor)

18



Thinking o

Fan
(Tower & Kitchen Cooling)

Range
§ I - (All-Season Products)
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| Smpheny
Surround: Where Design Meets Performance

X!

.

=
®

®
Modern & 45° swivel
Space-Saving for surround airflow
Design
|
O |
Health - Versatile
Focused Multi -Zone Usage
SURRSUND-SR  SURRSUND SURRSUND-JR Filtration (Residential & Commercial)
| |

20



Smpheny

Duet : |l ndi ads First Kitchen Cool"L0Ng. F.
> S t,'
O [ _
Compact & 45° swivel
Slab -Friendly for surround airflow
Design
|
& o) o)
- ®
Cooling Comfort
: | Effortless Where You Need It Most
Se—— Wat_er_&lce (Kitchen, Pooja Room, Study
Filling Room etc.)
| |

21



Mini Marvel of Coolness: Small in Size, Big on Comfort

»

Touch Screen
Control

Duet Mini

Type C Port
(Power Banks, Laptop,
USB Adaptor)

Buddy

Smpheny

Thinking of Tomorrow

O
Water Portable &
Inlet Light Weight
] ]

22



of Tomorrow

Large Space Venti
Cooling (LSV)

(All-Season Products)

From cooling large spaces
to cooling the planet

Shaping a better

tomorrow, today.



- Nmpheny
A Call For Democratizing The Comfort

Productivity at above

z 7OC
temperature level of thermal

tem pe I'atu reé negatively affects comfort: Up to

I both productivity 12% improvement
and accuracy of I N wor K e
A productivity
' ¥ /25 \ 7 \
=" (8) ISHRAE
oy 1N N — Recommends an Recommends a
v ererr—w L] N increased constant flow of
I TR A ventilation rate, fresh air, preferably
EEE e EEsmamanE preferably without without
recirculation of the recirculation of the
air air

Higher Increasing the




| | - Nmpheny
LSV: Air -Cooling + Ventilation

MILLION+
TARGET SITES

Rea so n s thuently cools 90% more E--“““““““““““““““““““““““““““““““-“““““““““"}

| yourlargespace ( F ) | energy-efficient [0S | N
why our LSV solutions at just W ~ than HVAC o— ; |
are a smart investment W2persq. . | systens | w

____________________________________________________________ T : Educational

for your workplace i Factories Warehouses Institutes
Provides 4 ~ Features
ROl in just . aleakproof d
7 months y . design d g o
----------------------------------------------------------------------------------------------------------------------- Restaurants Hospitals Religious
Offers a quick and 1 i Places
easy installation '
process @ /\u t

Banquet Halls and many mof e

#KalK|S°Ch *Under ideal test conditions i“"“'“"“'“"“'“"“'“"“'“'“"“"“'“"“'“"“““'““““""""-“i

25



Powering LSV with Innovation and Scale

Largest Product Range
(15+ SKUSs)

Designing and
manufacturing in India,
driving local innovation

Accelerated product
launches to meet
evolving needs

High indigenisation
improving cost and
supply resilience

Strengthening channels
boosting market reach
and awareness

\>

Thinking of Tomorrow

www.symphonyventicool.com

26


http://www.symphonyventicool.com/

S\ympheny

G |O bal CI i e nte I e Thinking of Tomorrow
MARUTI
Walmart+~ m VS MARUT é
HONDA

2 o @ HERO

LARSEN & TOUBRO

ABBR HNG sz M

marico

Caty; ©P & XTI Bisleri @ YAMAHA

asianpaints

JK PAPER LTD.

7 Qrere et

. - 3 i ®
DELHIVETY 1 ) B‘a%ket ) BIRYANI  Flipkart £ THaN ALLEN

* All brand logos are properties of respective organizatipeeown here for representation purpose only 27



Water Heaters
(Counter -Seasonal Products)

o

STORAGE INSTANT
WATER HEATERS WATER HEATERS



Thinking of Tomorrow




